Public Relations/Business Writing
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To provide company and partner licensees
with accurate talking points, messages and key
words for press interviews during trade show.
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Overall key message: Dolby Headphone lets listeners
enjoy surround sound over any set of headphones.
All supporting messages are written to conform
to this overarching message.

Dolby Headphone is also available in the upgrade
Denon offers for existing AVR-5800 receivers.
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Partners and licensees were a big part of the
story, and the client wanted the press to focus
on actual products available, in addition to the
technology itself.

Specific messa

ssage: Dolby bri

ges:

•
•

Client:

Dolby is the de

ngs the cinem

a surround sou

nd experience

to games.

facto standard

for all audio in
gaming.
Audio, not gra
phics, is the ma
jor differentiato
Dolby’s techno
r in games being
logies are creatin
developed today.
g a richer, fuller
experience for
the consumer.
, more exciting
gaming

American Lung Association in California

Project:

Local news, National State of the Air Report

Communication to stimulate ongoing press/blog
coverage of report; fact repository for journalist reference.
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The City of Los Angeles has seen continued improvements in air quality, dropping
its year-round particle pollution levels by nearly one-third over the last decade,
according to the annual American Lung Association’s State of the Air: 2008 (www.
californialung.org) report released today.
However, the Los Angeles-Long Beach-Riverside metropolitan area is still among
the most polluted for short-term particle pollution and tops the national list of cities
for year-round particle pollution levels. California cities and counties continue to
dominate the list of places nationwide with the worst air pollution.
Client wanted to emphasize the better news at the outset, while
reiterating that the local air pollution problem is huge and needs to be
addressed.

“We’re thankful to the South Coast Air Quality Management District, among others,
for some air quality improvements,” said Gwendolyn W. Young, board chair of the
American Lung Association of California. “But the road to cleaner air is far from
complete when each year 8,800 Californians die prematurely from ozone and particle
pollution. Additionally, global warming increases emission levels and accelerates
ozone formation.”
Client uses the volunteer executive quote to highlight a key partnership
and also points out the human cost of air pollution.
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